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Gehl makes cities for people

We are a team of dynamic, talented,
international people from varying backgrounds,
who share the values and ambitions of
making ‘cities for people’.

Kobenhavn San Francisco New York
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Jan Gehl

"How does cities affect people?”

jan Gen Cities
for people
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Klingvall ach Lin.

Regional mobility planning
Region Skane
Stations and nodes and generators
for regional and local development
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Integrated Mobility Plans
Mobility Playbook
Red Deer

READY/SET/GO!

MOB
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Street design — from street to place
New Road, Brighton
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Pilot Projects
The Porch at 30th Street Station
Philadelphia

- ) ,

i
Gehl — Making Cit;,- : £ /
’ 1_7 '/ "'_’r‘:‘}\—, :




Pilot Projects
16th Street Mall
Denver
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Always part of a long term strategy
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Top 5 urban challenges

Transport

Transport

Increase in
private vehicles

Inicomplete
urban public
transport network:

Congestion
Traffic
Urban mobility

What are the five most significant general

challenges facing your city today?

Employment
Creating jobs
Unemiployment

Local family
wage jobs

i Population |

Growth

Population Growth

Demands of
rapid growth
Managing our
growing urban
population
Rapid
arbanization

Demoaraphic
challenges

The challenges
of a fast growing
city

Governance

Bold leadership
fo take action
Citizens”
understanding
of municipal
govérnance
Community
engagement

Lack of
capacity/skills

Lack of
political will

Finance

Financial
management

Financing
infrastructure
Lack of funding
Limited
Governmerit
revenues

Taxes

Source; LSE Cities ‘Going Green Report 2012’. Cities surveyed all over the world on what their top 3
challenges are. http://Isecities.net/files/2012/09/goinggreen.pdf



s self-driving and electric the solution®



answer, what e - gl p e
was the
question?
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Cities
where
exercise
becomes a

hobby




Future with people at the center?

2 Future Scenario

Or more of the same...only worse?
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Mobility

It's about everyday life more than
technology.

It deals with behavior, invitations
and choice — not just flows and
efficiency.

-it’'s when mobility
becomes a service to our
C|t|es and not the otherA
way around! ¢
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Make people visible, meet them where they are and give
them a voice
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Evaluation Methods
ENGAGEMENT RECORDS

INTERCEPT SURVEYS

ONLINE SURVEYS
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PROTOTYPE EVALUATION
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Copenhagen Shace 2

45 years = 2005 - 2010

This Is How
Phase 1 We Measure
1965 - 2005
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URBAN LIFE ACCOUNT

4. Metrics that reflect Values

MORE URBAN LIFE FOR ALL

By 2015, 80% of Copenhageners will :U%EJES:LOELIS

be satisfied with the opportunities they
have for taking part in urban life.

MORE PEOPLE WALK MORE

To increase the amount of pedestrian
traffic by 20% by 2015 compared to
today.

MORE PEOPLE STAY LONGER

By 2015, Copenhageners will spend
20% more time in urban space than
they do today.
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Copenhagen’s Bicycle Account
Every second year from 1995
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17% Jobs

Trips
25 (to, from and internal) ‘
o

-38%‘ Share of*car-trips

toawerk or'‘education

(RSN A




City of
Copenhagen,
The Bicycle
Account 2014
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27 %

Journeys to work and Copenhageners'

education in the City journeys to work and

of Copenhagen education in the City
of Copenhagen

M Bicycle Public transport  mm Car Walking






Why do Copenhageners cycle?

”"Quick, easy, convenient” 56%
"Exercise” 21 %

"Cheap” 12 %

"Environmentally friendly” 1%







Streets make 20-30% of the city Streets often account for 80% of public space

Streets
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Streets
Else
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Think holistically!
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Multifunctional spaces that deliver more than

R it

Sjaellandsgade,
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From street to Cllmate adaptatlon & somal
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Kllmakvarteret aSterbrO — [llustration Tredje Natur
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Participation & citizen dialogue
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Streets:
Remaking New York

City's Public Realm
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Car area
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90%

of the users were
pedestrians

10%

were motorists
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35% 80%

Decraass in Fewer
peceswiar  pedestrisrsie

inuries the rozoway
Decraasa rmpravad rraval
in tradlic tima

imuries

76%

say Times Square
has irmproved
dramaticaily
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NYC Plaza
?
e ®
Program '
? @ ®
Community groups apply for the o ...
right to receive DOT fundingto o * ©@®g @
reclaim plaza space. o2 o o o, (63 L
o ,® 9
60+ plazas reclaimed from roads ®e 'y G
as public space in six years - : ]
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. Commamity Districtswith Plaza Projects Gehl

Gehl — Making Cities for People . Maighborhoods that lack OpenSpace
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People are spending more time
outside.

Gehl — Making Cities for People

67%
said the plaza
increased time
spent outside




Neighborhoods that most
severely lack open space
report a greater
increase in time
spent outside

100%

75%

50%
25%
0%

Has this plaza
increased the
time you spendin
public space?

No

Hl Yes
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Corona Plaza

Flatiron Plaza
Diversity Plaza
Putnam Plaza

Meatpacking Plaza
New Lots Triangle
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53%
across all 7
plazas
recognize or
, know more
v people since the |

plaza opeh% -

Plazas foster social
Making Cities for Peﬁonnections.
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Those earning

less than $50,000
were much
more likely to
make new
connections

25%
20%
15%
10%
5%
0%

$0 to $14,999
$50,000 to $99,999 I
(blank)

$15,000 to $49,999
$100,000 or more

No, | don’t recognize / know more

B Yes, | recognize / know more
Gehl — Making Cities for People




Respondents in
outer- borough
plazas reported a
stronger sense
ownership

100%

75%

Is this plaza

50%
Your plaza?

0 No, notinterested
25% No, just visiting

Not really

s YES
!

0%

Corona Plaza
Putnam Plaza
Zion Triangle
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Piloting Change - testing new solutions
Measure, Test, Refine

7N

% .Y

Measure use and Test at scale 1:1 Adapt and Learn
behavior
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The National
Street Service

Gehl—Greenfield Labs
(Ford+IDEO)
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SPEED ATTENTION
Most streets are pesgred Srects desgnrd farcars
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SPEED

INVITATIONS
TO BE HUMAN

+

VALUES WE
ALL SHARE

Public space
that works
for everyone
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Listen to
a story of
this street ‘

™ (415)212-4352

gthestreetspeaks
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W BSTREETVALUES i fNationalstreetService

k More information at www.nationalstreetservice.org/blog

% joinus@Enationalstrestservice.org

W @Mstreetservice Bl @national_street_service  [f] @MNational Street Service
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To conclude:

still all about the
man experience.
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